
 

 

QUARTZ SPONSOR POLICY – CO-BRANDED EVENT PROMOTION 2026 

 
The Milan Chamber of Arbitration undertakes to ensure maximum visibility for the event 
through its promotional channels. From a promotional standpoint, Quartz sponsors will be 
entitled to: 
 
• LinkedIn (pre-event) 
Publication of one (1) post on the official LinkedIn page of the Chamber of Arbitration, with 
mention of the Quartz sponsor and publication of the event flyer. 
 
• Chamber of Arbitration Newsletter (pre-event) 
Two (2) placements within the Chamber of Arbitration’s institutional newsletter, which is 
published every two weeks, provided that there is a suitable interval between the publication 
date of the program and the date of the event. 
 
Should it be necessary to boost registrations, the Chamber of Arbitration, in agreement with 
the Sponsor, offers the possibility of preparing an additional newsletter dedicated exclusively 
to the event. 
In the event that multiple co-branded events are scheduled within a short timeframe, the 
Chamber of Arbitration reserves the right to include communications regarding multiple 
initiatives within the same institutional newsletter, while still ensuring adequate visibility for 
each event and its respective Sponsor. 
 
• LinkedIn (post-event) 
Publication of one (1) post-event thank-you post on the official LinkedIn page of the Chamber 
of Arbitration, acknowledging the Quartz sponsor for its contribution to the initiative. 


